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THE FUTURE OF LEARNING 
AND PROFITABILITY NOW

Popular Presentation Topics
Seize Your Competitive Advantage  
Optimize key investments that will differentiate  
your programs from competitors

Disrupted: What CE Trends Mean for Your  
Business Model 
Discover what’s necessary to become profitable  
and sustainable in CE

Innovate for Impact 
Accelerate innovation that drives results

Event-Based Education Re-Boot 
Events are vulnerable in the CE marketplace — 
find out how to pivot for greater impact

Pathway to eLearning Profit 
Proven steps that drive learners to click for more

Pro Moves for Strategic Education Development 
Leverage your entire portfolio of learning  
with these easy to pilot ideas

Presentations That Pop  
(speaker training workshop) 
Shift from talking head to  
dynamic learning facilitator

Available For
• Keynotes
• Breakout Sessions
• Workshops & Seminars
• Consulting

As Chief Learning Strategist & CEO of InspirEd,  
Tracy King leverages her more than 20 years in the industry consulting  
with organizations on education strategy and learning design. Tracy is the 
best-selling author of Competitive Advantage, and she advises associations 
on how to grow a reliably profitable and sustainable CE business that 
transforms learners. 

Tracy is an engaging and thought-provoking speaker who sparks insights 
that lead to action. Audiences rave about her easy rapport, relevance,  
and meaningful take-aways. Like these participant comments:

  This session was amazing! This, alone, made the conference worth it.”

  Great presentation style—she involved the whole room!”

  Awesome discussion! Relevant and meaningful to my work.”

  I can’t wait to implement!”

No cookie-cutter content here. Tracy’s innovative approach to 
workforce development is forward-thinking yet practical. She brings her 
entrepreneurial scrappiness to solutions that pivot what’s great about what 

associations are doing to meet new challenges in the marketplace. 

Let’s Connect!
tracy@inspired-ed.com

inspired-ed.com
competitiveadvantagebook.com

 @TracyInspired
 facebook.com/TracyKing.InspirEd/



 Competitive Advantage is an essential resource in improving 
your organization’s educational strategy and programs. The book will 

transform how you create, lead, and deliver education.” 
—Gabriel Eckert, FASAE, CAE

 Presenting immediately actionable ideas, Tracy King has 
written a book relevant and useful for association professionals 

on the front-line and C Suite. The first chapter had me 
benchmarking my own association. Easy to read and 
understand, regardless of where your association’s education 
fits in the life-cycle, this book will get you thinking and more 
importantly should inspire you to action. Change can be 
daunting and King provides tools and a roadmap to help 
along the journey. Read this book and you’ve no more 
excuses. Ready....read...LEAD!” 
—Greg Fine, FASAE, CAE

 Competitive Advantage fills a significant gap in 
the association management body of knowledge. 
It both shifts the continuing education conversation to 
results, to outcomes, to impact, to providing real value 
while simultaneously helping the reader build a tactical 
path to execution.” 
—Josh Goldman, MA, CAE

 I have struggled to find good resources that speak 
directly to the current challenges and opportunities 
within the association education industry. I read this 
book just before a strategic planning retreat with my 
education team, and this book really hits the mark! 
Within the first two pages, I felt like this book was 
speaking directly to me and the challenges we 
face in our association. I will be using this book to 

as a guide to help me work with my team as we create 
our strategic plan so we can more effectively serve our 

members. I’m looking forward to moving our learning 
programs from being transactional to being  

more transformational.” 
—Kristen Gleason, MA, M.Ed.

How do you distinguish your  
programs from the competition?
Workforce disruptions, new technologies, and tight budgets place 
enormous pressure on professional association continuing education 
teams. Old learning formats and pricing models are failing. The risk 
of irrelevance is imminent as competitors step into the market  
creating targeted learning programs faster and cheaper.

Tracy’s new book, Competitive Advantage, shares a proven blueprint 
that previously has been offered exclusively to her clients that helps 
associations assess strengths and opportunities in their learning portfolio. 
She is now speaking to audiences nationwide on key investments and 
quick wins extending the insights of her bestselling book.

A preview of frequently highlighted passages:

  My decades serving the continuing education industry have taught 
me one thing for sure: the business of continuing education has shifted, 
requiring a new model for maintaining a competitive advantage.”

  The modern learner’s expectations have significantly shifted. What 
they want, when they want it and what they are willing to pay for it 
requires new consciousness about the value proposition each of our 
market segments is looking for.”

  Adult learners don’t want to just go to programs; they want  
to grow from programs.”

  The new value proposition in continuing education is 
transformation.”

  It’s time to confront that this isn’t an event issue or an 
eLearning issue or even a program marketing issue. It’s an 
association management issue. If education is central 
to your mission and value proposition, and if you are 
concerned about your market competition, this is a 
strategic-level concern.”

Inquire about a book discount 
for your conference participants
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